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The Basics

� EEA - to recognise and reward excellence in 
enterprise and entrepreneurship promotion 
especially at regional level 
� EEA - not only a competition but also aim to raise � EEA - not only a competition but also aim to raise 
awareness of enterprise and celebrate success 
� EEA - Participation for EU Member States + 
Norway



The Objectives

� Identify and recognise activities and initiatives 
that promote enterprise and entrepreneurship
� Showcase examples of enterprise-friendly 
policiespolicies
� Create awareness of role of entrepreneurs in 
society
� Encourage and inspire potential entrepreneurs



Benefits for Winners

� Invitation to participate in Awards ceremony
� Nominees’ initiatives will be posted on the EEA 
website 
� Visibility in the media� Visibility in the media
� Role model
� Network of excellence



Categories for 2010

� Promoting the entrepreneurial spirit
� Improving the business environment
� Responsible and inclusive entrepreneurship
� Investing in skills� Investing in skills
� Supporting the internationalisation of business 
+Jury’s Grand Prize



National Selection Process

Tasks of SPOCs (National Points of Contact):
� run selection at national level
� promote the EEA in their countries and invite suitable 
initiatives to enter initiatives to enter 
� can decide to organise a national competition (in the 
last years about 18 countries organized national 
competitions)
� decide about entry deadlines in each country
� act as help desk for potential entrants
� select up to two projects as nominees for 
European selection process



Communication Activities

� Specifically adapted communication plans to 
each country’s individual situation. 

� Possible communication measures� Possible communication measures
• Direct mailings to potential participants
• Promotion at relevant events
• Press relation activities



Participation in Numbers

2006
• 28 countries (EU-

25, Bulg, Rom, 
Norway)

• 405 entries

2007
• 25 countries (EU-

28 except Cy, Slo, 
Norway)

• 325 entries

2008
• 25 countries (EU-

28 except Malta, 
Lux, Bulg)

• 350 entries• 405 entries
• 51 entries at 

European Level
• 5 category 

winners,  Grand 
Jury and 2 special 
mentions

• 325 entries
• 48 European 

entries 
• 4 category 

winners, Grand 
Jury, 2 special 
mentions, good 
practices

• 350 entries
• 47 European 

entries 
• 5 category

winners, Grand 
Jury, 1 special
mention, good 
practices



Categories of Entries 2006 - 2008

2006
• Entrepreneurial 

Trailblazer Award
• Enterprise Support 

Award

2007
• Entrepreneurial 

Trailblazer Award
• Enterprise Support 

Award

2008
• Entrepreneurship 

Promotion Award
• Enterprise Development 

AwardAward
• Investment in People 

Award
• Responsible 

Entrepreneurship 
Award

• Red Tape Reduction 
Award

• Jury’s Grand Prize

Award
• Investment in People 

Award
• Responsible 

Entrepreneurship 
Award

• Red Tape Reduction 
Award

• Jury’s Grand Prize

Award
• Investment in Skills 

Award
• Responsible & Inclusive 

Entrepreneurship 
Award

• Red Tape Reduction 
Award

• Jury’s Grand Prize



Entries received 2006 - 2008



European Jury 2010

� Dr Anders Lundström, President of Swedish Foundation for Small 
Business Research. Founder of IPREG, Innovative Policy Research 
for Economic Growth;

� A representative of the Scarborough Renaissance Partnership, 
winner of the 2009 European Enterprise Award (Entrepreneur); winner of the 2009 European Enterprise Award (Entrepreneur); 

� Mr Andrea Benassi, Secretary-General of UEAPME
� Ms. Mechthild Woersdoerfer , European Commission, DG Enterprise 

and Industry; 
� Lucio Gussetti, Director of the Directorate for Consultative Works, 

Committee of the Regions; 
� Therese Albrechtson, Swedish entrepreneur (Autumn presidency 

2009);
� Mr. Patricio Rodríguez-Carmona, President of the Spanish 

Confederation of young business Associations (CEAJE)



Award Ceremony Prague 2010

� Organised with Czech 
Presidency as part of the 
first European SME Week first European SME Week 
in May

� 350 participants were 
invited to the ceremony with 
gala dinner at �ofin Palace 
Prague



Award Ceremonies

Common points

� Exhibition stands of shortlisted 
candidates
� Awards ceremony with VIPs 

2006 2007 2008

� Awards ceremony with VIPs 
from the European Commission, 
the Committee of the Regions and 
the EU Presidency Country
� Interactive workshop where 
winners presented their projects
� Compendium of finalists



Winners 2008/2009

� Jury’s grand prize : The 
Scarborough Renaissance Partnership 
Scarborough Renaissance Partnership, 
North Yorkshire, United Kingdom
� Entrepreneurship promotion : � Entrepreneurship promotion : 
Instituto IDEAS 
Universidad Politécnica de Valencia 
(UPV), Valencia, Spain 
� Red tape reduction : ANTI-
BUREAU
Miskolc Holding Zrt., Miskolc, Hungary



Winners 2008/2009 continued

� Enterprise support : Gothia Science 
Park
Enterprise and Community Building Sector, 
Municipality of Skövde, Sweden
� Investment in skills : Knowledge, � Investment in skills : Knowledge, 
skills, support – from entrepreneur to 
entrepreneur 
The Women’s Enterprise Agency Helsinki, 
Finland 
� Responsible and inclusive 
entrepreneurship : Getting people into 
work
The Waldkirch Employment and 
Qualification Company (WABE), Waldkirch, 
Germany 



Media Relations

� Media used as multiplier for promotional phase
� The aim is to generate media coverage on the EEA
� Measures to be taken:
� Creation of a extensive media contact database (news � Creation of a extensive media contact database (news 
agencies, media associations, business media)
� Distribution of press releases
� Elaboration of editorial content for selected media
� Creation of press section on EEA website
� Organisation of media monitoring for evaluation



European Enterprise Award 

http://ec.europa.eu/enterprise/entrepreneurship/smes/awards


